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A cross-platform, unavoidable format comprised of an audio spot, cover art, and clickable campaign name.
Details:

· Served during commercial ad breaks between songs in a music session

· Spotify displays an ad image in the Cover Art area and a clickable Campaign Name & Advertiser for users to click on.

· No long audioblocks: 30-second ad every 15 minutes

· Only 1 destination URL can be used. Not possible for cover art to have a different URL from the clickable campaign name.

· Audio runs on desktop, web, mobile & tablet.

Specs
Audio File:

Length: 30 seconds
File Types: Wav, MP3

Max File Size: 1MB

Audio: WAV - 16-bit 44.1 kHz MP3 - at least 192 kbps RMS normalized to -14 dBFS Peak normalized to -0.2 dBFS

Image File (Hosted by Spotify)
	Dimensions:
	640 x 640 pixels

	File Types:
	JPG

	File Size:
	200k

	3rd Party Tracking:
	click command and 1x1 tracking pixel only
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Leaderboard ads in the Spotify player are served when the user is interacting with Spotify.

Details:

· Display ads are clickable images displayed for 30 seconds.

· No other display ad is shown at the same time as yours.

· No expandable formats allowed.
· Ads are 100% visible and will not serve if Spotify is minimized.

· Leaderboard ads are only displayed on the desktop and web Spotify platforms.

Specs

	Ad unit size:
	728x90

	
	


If Spotify hosted:

	File Types:
	JPG, GIF

	3rd Party Tags
	Click command and 1x1 pixel

	Animation:
	Unlimited

	File Size:
	100KB


If 3rd Party Hosted:

	
	Required to use for rich media.

	
	Backup Image required for all rich media.

	
	

	3rd Party Tags:
	JavaScript or iFrame Tags

	Animation:
	Unlimited

	
	Flash is not supported by Spotify applications. HTML5 required.

	Video:
	Autostart OK. Must contain Play, Stop and Volume controls.
Make sure you are using an HTML5 video player.
Make sure the video file is in .webm or .ogv format

	Destination URL:
	Must open in new browser.
All third-party tags and tracking URLs need to be in https. The URLs should not re-direct to any http destinations.


Overlays
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Overlay Desktop:

When the user returns to the Spotify application, Overlay is displayed and remains for 2 seconds, resolving to a Leaderboard with the larger image resized to accompany the Leaderboard.

The Overlay image and Leaderboard remains on the screen, and can can be re-expanded for a full screen experience with both the Overlay and Leaderboard displayed.

The user can click on all assets, at all stages.

Overlay Mobile:

When a user returns they are greeted by the Overlay ad, and it will remain there until a user hits the dismiss button, or swipes away the ad.
Specs:
Overlay Desktop:

	Ad Unit Size:
	800x435

	File Types:
	JPG

	3rd Party Tags:
	Click command and 1x1 tracking pixel only

	File Size:
	100k


Leaderboard Companion Banner:

	Ad Unit Size:
	728x90 


File Types: JPG, GIF
3rd Party Tags: Click command and 1x1 tracking pixel only
File Size: 100K

Mobile Overlay:

Ad Unit Size: 630x920
File Types: JPG
3rd Party Tags: Click command and 1x1 tracking pixel only
File Size: 100K

Additional Notes: Do not build the call to action in the creative. Space with customizable text for a native call to action will be provided

Please Note:  Main Content Should Go Above The Blue Line (Example below)
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Call –to-action text: Choose one of these options:
· MORE INFO

· GET INFO

· VISIT SITE

· BUY TICKETS

· GET COUPON

· SHARE

· VISIT PROFILE

· LEARN MORE

· FIND STORES

· DOWNLOAD

· BUY NOW

· SHOP NOW

· LISTEN NOW
Click-though URL: 

Must be provided, but should not lead to any media that auto-plays audio.

Must be an https link.

